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Chapter 1 4 Fr KB
—. Teaching Objectives (F(¥ H K):
1. To make students understand the importance of translating name cards.
2. To help the students know the characteristics of different parts in translating name cards.
—. Teaching Focus(F ¥ E /):
1. Students are able to get a clear picture of name cards.
2. Students are required to master the new words and phrases in this part.
3. Students should get the translating skills of business cards..
=. Teaching methodology(¥ ¥/ 1£):
1. Communicative method (32 FriZ)
2. Cognitive method(W\ 17%)
3. Functional and notional method(ZhHE72)
4. The grammar-translation method (iEVEEHFZ)
PU. Time Distributive(f [8] 43HC)
1. Preparation and analyses of the text (3 classes)
2. Analyses of the text A and exercises (1 class)
F.. Focuses in teaching (BFHE )
Translation of business cards
75~ Ideological and political goals C(EBLH#R)
By enabling students to master the translation of names and addresses on business cards, adding
more Chinese elements, guide students to deeply understand and promote Chinese culture.While
helping students improve their translation skills, we also cultivate a positive and sensitive ideology,
assist them in establishing correct worldviews, outlooks on life, and values, and equip them with
Chinese sentiments, international perspectives, and a high sense of social responsibility.
-ti.  Teaching Procedures (BT E)
(=) AR
% Fr (business card, X #K name card. visit card, BY{EFRX card), ;eI S5 iG s AL &2

AT A TR, BEEREN AN AR EZFB, ST KR A H sz



171 i 5 %o SR A ST SR K H A, JESC 44 1y A8 Y 3R A L AN it v, — 9k A A
IR R SR 0 DE A R B A R AN AT AR P A

HAr R E A N US4 2 b o B U B, LR & — 3k i i 55 2 4
CARD FRONT(# Jv IE THI ) ()

— ik A b — A DU B A A 2
1. W4 (Name): —MAEHIDUEDHE, WAARAE MRS -DUBRER), VAR %,
2. FRiE(Title): —URAELESR AT, FREZEFT (Rank). HAAZ (Position). Mk (Job).
HAFR (Technical Title)\ ZRZFR 5 (Honorary Title)55, T ILEE 1. % ;
3. Hf7(Work Unit): ¥ ILE5P0
4. 1 )(Department): — MERAE TAF AL MIBURFOETEH S, FIENE,
5. Hbudib(Address): RIS, 8% E B A AT NG 15, SEE N EH Address, 3 E A H
Location, V¥ JL55 =%
6. JLTUMBCTTRL, QHEEIE (TeD. HF(EAH(Email). MU, ST
7. HUTIKS(A/C No)%, TENFE/NE.

8. Z4EUiH (Business Lines; Business Scope): HTMEATIR, APAEFHEIR,

(D). HHEE
1 JOEWAR L

PR A — RGN BAA+AEA (R4 +#E. W1 George Walker Bush (H1i: JF
ER/ NI

George #&#(% (Given Name), &[BICIE RN I, —RAEE) B2 BeaLmom &,
HAOMEA BRI AR BN A5, ARG Er N (48D, (HERZEM TR,

Walker /21144 (Middle Name), HIA NS S3HUN— D45, HHE#S )R, ERZ
&S, W Walker ZRUE IBF W., BliE FHERE ZAS, FTLL, ZARN T HIAE.
REE A ELRGEZAAA I, BT, EEIELRNATEE RS M George Bush
(IAEFRATTH W) Z: George W. Bush).

Bush /& #:(Family Name), Ut 83 5GMIR, X BRA EARML. 55 B A LEAR K 1 — Bt i)
BAFLAMEE M. B3 16 L KK AT ZRATH K.

PG P B I AL RN N, — BRI R4 WSS g, R4 NBC 4
EHNL, CARARSGREE T IR Sl TR RIR SR WS T 4E



James. John. David. Daniel. Michael, % WI{J % F 4 9: Jane. Mary. Elizabeth. Ann.
Sarah, Catherine. (V£ JLF#)
BRI TS 1) HEMEHE4, W Clinton.

2) fEH A BN BRSNS C R ML, WE%-s. -son. -ing; ATZX M'-. Mc-. Mac-.
Fitz- TR FEREZ TEUEN. 3 EHLATIINZOR S0 im4, 40 St-. De-. Du-.
La-. Le-o 4) Wi, MBHEGASBRFER), 40 Brook. Hill 5. 5) KB {3l
ffJ, wi: Carter. Smith. 6) B ARHIER], #: Black. Longfellow. 7) f&EHZIEY
%K), W Bird. Rice. 8) HIMEEAIMK, 4 Burne-Jones.

B T IE B LRSS, S ol H A FBAR (Nickname) SKAH ELFRIT, 455 & 7E— L2 4E
EXE, MTE SR IR IRIEXZ 4, B TR tEE# . 40 Donald JWEFK Don,

Andrew [FJHEFR Andy.

(=), HuhkEE
1 HhhkZRA
2R IR BRI R RIEIG, FTUAER A ES RGN 5 R S A R 2 R AT A
Bl AThE: WHLA M A X RKE 18 5 201 =

B 3L: Address: Room 201, 18 Tianchang Road, Huangyan District, Taizhou City, Zhejiang
Province.

PR B, BRI LA AR

ST RSN & R BN < [E A xTiT < X x x5, TSk W WIS AH e, /2
H/NEK: x5x# (Road), x[X(District), xTi(City), x% (Province), x[H,

M B2 iAy G HEA X ) RS BGEDES, HES, W Huangyan A
‘H 5 i Huang Yan.

& Hhbik 5 1) I 5 B IT .

DA Rg5 7 S R B E M . B et bk N A AT VEAH 2 AT

SEREHIE . AT R X A D 5 = E A R
2 ATEUX R

ATHLX R bk o fge v — Gz, FRIENE GUL R, ATBUX RIBUR A, Sk Evr oy s gk
(FE'5 A BT 24 0 Y S8 1644 )

1) E % (State): 4 A R FLF1[E (the People's Republic of China; P.R.China; P.R.C; China)



2) A2 (Provincial Level) :#4 (Province). H A [X (Autonomous Region ). EL§% 17 (Municipality

directly under the Central Government, {&%% Municipality); %5347 B [X (Special Administration

Region; SAR)

3) M2 (Prefectural Level ) : #fi [X (Prefecture) . H 5 /M (Autonomous Prefecture) . i
(Municipality; City); % (Prefecture);

4) B4 (County LeveD: £ (County). HIAE (Autonomous County). i (City). Hi#k[X
(District) , Jif (County)

5) 2% (Township Level) :2 (Township). K £ (Ethnic Township). #H(Town). i /r5

4k (Sub-district)

J FH 25451«

()i i 52 B B h M 4H: Zhongxing Town, Chongming County, Shanghai (Municipality).

(2) W HIRXIT4E U1 /R B2 Hulunbeir Prefecture, Inner Mongolia Autonomous Region.

(3) WiiL A & M K E & 2 : Longxi Township, Yuhuan County, Taizhou Municipality,

Zhejiang Province.

(4) FRINTH 4218 X 4214518 Jinmen Sub-district, Jinchang District, Suzhou City.

QUDNIE: ¥ ¥8: BB
1 BT S BT A4 PRSP

ST RRAEDEE b B T B R, FAEFRMEZR LR £, BTl —AN s hr H
BEAE I —Fh i 4 GREHES) A& 40 S T N R G — A 8D, v [ 447, JE4% : the Bank
of China 45 : B.O.C. ,MANGEAEAEMTEE LS, HLUN4%F i1 f: the Chinese Bank &¥ the China
Bank, #R2AZ4H.

FORJFE N, FER R AL A BRI, R SR E A ORTRE, e R A P M E R, L
HARBUFHA T4, 58 RCRF A g SR T A IE SRR, A0 R dic T B B3, DAL
IR — A HUREA B4 AR AL AR DL -

IRPEETRE, TALEEE AR KRS, HZ25 of.  the. and S in —K/N G,
s XN ERBUR", FEi%: the People's Government of Huangyan District.

AL AR S A BN ), B DUE RS, 0 B S, R By Huangyan,
T AN BB SR FH R o B 2 FR T L 2 1 Ak 725, A8 DU B8 2 B 0 A1 S5 A DRI 1) 25 o

J\. Assignment (YE)V)



Translate the following titles
THEHL/ LI /38 TR

R BARPATE

BAR B/ %
GREARE
EEBAREE
GREARE G

TH 2B 3

A R
DX 20 2

PR ACEE

R/ R BRI 5 TR
W/~ 2RI
WirE s EE

Al SR

Wk 55 73 Hr 5

ITHEH/ EE /A=A

GINEEESSTASYI!

JE

AR/ 5R Sy 2 B FE AN SRR oy DA/ B

K 5



Chapter 2 FiHr FFIHH
—. Teaching Objectives (F(¥ H K):
1. To make students understand the importance of brand and trademarks translation
2. To get the students know the principles for brand names and trademarks translation.
3. To get the students know the skills and methods for brand names and trademarks translation.
. Teaching Focus(F ¥ E 5):
1. Students are able to get a complete understanding of this chapter.
2. Students are required to master the new words and phrases in this chapter.
3. Students should know the skills and methods for translation do exercises after class.
=. Teaching methodology(Z FJ7¥£):
1. Communicative method (32 F5iZ%)
2. Cognitive method(A17%)
3. Functional and notional method(ZGE72%)
4. The grammar-translation method (iEyAEHIFE)
PU. Time Distributive(f [8] 4}AC)
1. Presentation (30 minutes)
2. Preparation and analyses of the text (3 classes)
3. Exercises (30 mins)
F.. Focuses in teaching (M)
1. Translation of typical brands and trademarks.
75~ Ideological and political goals C(EBLH#R)
By enabling students to master the translation of trademarks, understanding the cultural
connotation of trademarks, guide students to deeply understand and promote Chinese culture.
While helping students improve their translation skills, we also cultivate a positive and sensitive
ideology, assist them in establishing correct worldviews, outlooks on life, and values, and equip
them with Chinese sentiments, international perspectives, and a high sense of social responsibility.
-ti.  Teaching Procedures (BT E)
1.Introduction:

A brand is a product name or logo that, when consumers are knowledgeable, immediately



brings to mind a specific product or service. Translation of brand names is a form of intercultural
communication.
bR — MR IR AOE B 47T, e il R R A, R i SCH B D, Al
S5 EBRwS A A BRI, SOREE, RERERBmE, HERS. HirE
TR AT S AR, 2 AR B A 1 R, MRS IRS A . B T AR R R T LS
bR E KK & ), FRER R Db B H, A A SEAE T2
Fe b A S ARG
2. Problems in translating Chinese brand names
1) Brand names with the same conceptual meanings but partially overlapping associative
meanings.
2) Brand names with the same conceptual meanings but different or negative in associative.
3) Peculiar brand names in Chinese and western cultures. Owing to the striking differences
between Chinese and western cultures, some Chinese brand names have no English
counterparts.
3. The way to solve the problem
a) Criteria for an ideal translated brand name
1) Phonetic relevance & & %
2) Semantic relevance i X A%
3) Graphic relevance JEZAHK
b) Translation techniques of Chinese brand names
1) Literal translation
2) Transliteration
3) Paraphrase
4) The technique of Combined translation
5 ) Adjustment
i R 1
22.1 HF, BRIEICEP SO BT R . R, RREIR RO E A
[ SCAL IR B Shangri-la Fi% By (HAMEE, SHELRHTT) o Jeanswest H 4
Hr (PEHSZEAF) , #67) GREE ({3, 2N, B, ) o 63 Top (RAEMIZRIG, KD,



Es%fz Sharp (iﬁ&ﬁgy @I@ﬁﬂ/‘l) - Lux jj:t (*jﬁ;%’ %ﬂé" %L@‘E(Ja L%Eﬁ: BH%) , Power28
7128 (J1E, 171D o W4 Weichuan, # 7 Qisheng, %Z/R'% ANERLE, Hiff LONKA,

% Chunlan, AT Changhong %% .

222 B, HMARME b S T R A TR . X RN AR E S, M EE
—/NJTH SO K. B0 RS Seagull, AEJE Panda, XUE Double Star, —#& Three Gun,

FI% White Cat, Jtlff Hero, {E{6AT Playboy, #5ff Crocodile 5.

223 BRI, AR XIRTbR A4 R BOR XS (pun) ki
(alliteration),# B9 (clipping), 1% # (homophony) ¥l \ (personification) , il (onomatopoeia),
55K (exaggeration) SFEREFIE, 4hiah P SCPFARFE ST S L A SORARLS, B
A= SRS R, SR, KRR, SR B EEARRIE IR, XA Z], MR EK, EAAE
AR R iR A K 7 i P ERLAR

2.2.4 ZEARFR, LAV B o 6 20 N BOR BN B e O R S A4 RR, AT LA
—HEEES, BANRE., RRAHREMEHLLEE CREESME, B8 SR L e 5

J\. Assignment (YEM¥)

Translate the following trademarks and explain the connotation.

L/NRHG CES

2.210FE CEaED

3EARE (Bt

4.HHE (R

5= (Wiky)

6.8 ()

THERY, (AL IR K #8)

8. R (W RMET H)

RAS|

10.%47 5 (R4)



1L

12,2840 (RO
13.7EHENAE ()
141548 (FELR)

1596 (&)

Chapter 3 fRiRIEHIEFE
—. Teaching Objectives (F(¥ H K):
1. To make students understand the importance of effective logo translation
2. To help the students know the characteristics of logo translation.
3. To get the students know the principles, skills and methods of logo translation.
. Teaching Focus(F ¥ HE &5):
1. Students are able to get a clear understanding of the text.
2. Students are required to master the new words and phrases in this part.
3. Students should master the techniques in logos translation and do sufficient exercises after
class.
=. Teaching methodology(¥ ¥/ 1£):
1. Communicative method (3 FriZ:)
2. Cognitive method(W\ 17%)
3. Functional and notional method(ZhHE72)
4. The grammar-translation method (iEVAEHFZ)
PU. Time Distributive(f [8] 4EC)
1. Presentation (20 mins)
2. Preparation and analyses of the text (3 classes)
3. Exercises (30mins)
F.. Focuses in teaching (B2EMER)
1. Translation of the typical logos.
75~ Ideological and political goals (BB H#R)

By enabling students to master the translation of logos,showing more Chinese elements in logos,



guide students to deeply understand and promote Chinese culture, While helping students improve
their translation skills, we also cultivate a positive and sensitive ideology, assist them in
establishing correct worldviews, outlooks on life, and values, and equip them with Chinese
sentiments, international perspectives, and a high sense of social responsibility.
-ti.  Teaching Procedures (BT E)
(=) RIRERIE X
PRk, XA axRil, HeimE&iEcHHEa, 1998), | T S, 2T
NI E R —MARFIRIE S LR, W EEMR) ™, NAER I & KNG EETRI) & 08—k
N IRECRS IR SR A B AR AR 55 18 5 A R BAR 1 #8 ) JA b 1R T8 Y s o 11 D RE DR AR TR
7NV BIR R EAR IR . SRORTERRIRTE PRI VEAR TR A f PR AR IR
PRIRIE & TR 2R, LRI B I D) A B B S BRI R, (HE It
TUFETH, BT Nz, AU H v, RIEgH, SHERRE X Z AT
Fa7n s Py BN AT n AR il sam], DALHEAT RIVEANE B, It e driRil i A2 bs H

(2« BRIBRIESHA

PRIRIEZ B . AR BhEhin S, OISR etiis, DAL AR S R I 1)
TR, BRERIERE . MRV, SR B RN 2 R A 3hiA s A
FRITTTRA (A7 S T A A A bR W A 8 NP B8O, PRSI T R
FERIBIRACIREE . poChiacit 2 lshial, sy, JnEs, SEREZ, @R T,
JOCHRRIEZ A, B, SR, EE T,

. TN A LR 4L City Bus Only %522 \1% Admission Free

(=)« B EREEEN
LA U sl &5 Reception”, ] iHAL Information”.  BHEFEZIAE XA, 2. R
il BRI AR IRTE I B 2 A Bl Bh A R AIA A a), e A5 No Smoking”, </t
47 Handle with care”.
2.3 M RN R SRR IR R VR 2 AR 1k, AR, <SR, BRI R A LK
R, ARFEIEEE FRIA M MBS B K Y “Consumption of our foods only”

W EE“No self-beverage allowed” 525 5y ik N#%52 ; “ZE 1EMEME ¥ /y“Please keep silent” Lt “Noise



is strictly prohibited” 5 7% 5 15 | % A ¥

HHOCHRIRIE AV 248 1br “ARED <R, EIRRAEE MUK, ARFE Ik
[ R ik 2J 0. A LA AN H P K3 “Consumption of our foods only

"l “No self-beverage allowed” B 45 5y ik N45252; <2k (L IE e 3 “Please keep silent” L,
“Noise is strictly prohibited” 5 %5 7 15 2| %2 A S FF -

3ZEWEN FHEEAIARRIERS, ROZRILH RS A SR E R . R
PRTCRag AL R, Bk 4 Disabled Only”IX A 7E P 5 SCALH 5 51 L s B (M H5 &, 1 B
{8 FH“Wheelchair Accessible” X #¥ AT Bk, AR FRE N LR EEH, A MiEE K
Bl 3 B B9 WLC, SRR AR SR X M EAR S TSR I P, s, FLERR R
1% 72 “Restroom” 5 “Toilet”

AAE VR AR 2 AN BE B AR UL A “Restroom™, T ¥ 1% /2 “Common Room™ .
“Staff Room” (JLHMHTERZFH) | “Lobby”8“Lounge” (ZH T AIE) o sk, “ZEib

Bk A"No U Tum®, /N0 B8 35 - Glass”.

(D < FREEARRE

I #1) PR A PR T X A SR AE Bk R AT I BEAT IR LI, XEAZ BRon REIAT N I HAZ bR
BIEAT RS, (AR MR AUESS, B4 Chrn R M BB 44 R ECK, B F N HE
B4, e cEig bl fREFEE. REIVEAR B SEEE L, ROEIE S 1)
JRU, B keep it short and sweet. E AR, Ep 2 LR LA 2K

Lol NEE, S AR SR EAEASH S 2 KA XA — W FR1E: There is no hospital
here! XFHRRA RBHCHETE, MEAEZHEER S, RiEASSZI
RF O B ROR o X MFRIRTE S & 8 1R A T 35 B4 s B 2 5 S an 24 Sk iy
AN

2. IEFEEREE, BTN

V5212558, ¥4 If you drink, you can't drive. drink Fll drive #fi3k#), —S ML, BAEH
B, G NRURZIEN R .

3. IEE VSR, SR AR iEnE M il N %k “don’t make noise”, iR E, 44 A
B, BEARAEIRIE AL NG BR a2, BN “Quiet, please.”BERFAZE YL, SURIMIHUEE, HEH

B



A F)EEE, YEEA ) <A, B A N “Yes to life, No to drugs!”, 40
. Yes M No HIH), RRIGsE VAR IRERIERG Y, iEAANH R RMNIXFER S H; IFH
MR RN AL TR, BN, ERTESR, SN
J\. Assignment (/EMV)

Translate the following signs
1. Business Hours
2. Office Hours

3. Entrance

4. Exit

5. Push

6. Pull

7+ Shut

8. On

9. Off

10. Open

11, Pause

12. Stop

13, Closed

14. Menu

15, Fragile

16, This Side Up
17. Introductions
18, One Street

19. Keep Right/Left
20. Buses Only
21. Wet Paint

22. Danger

23, Lost and Found

24, Give Way



25\

26+

27\

28.

29\

30.

31

32.

33.

34.

35.

36.

37,

38.

39.

40.

41.

42.

43\

44,

45\

46.

47\

48.

49\

50.

Safety First

Filling Station

No Smoking

No Photo

No Visitors

No Entry

No Admittance

No Honking

Parting

Toll Free

F.F.

Rew.

EMS

Insert Here

Open Here

Split Here

Mechanical Help
“AA” Film

Do Not Pass

No U Turn

U Turn Ok

No Cycling in the Schoo

SOS

Hands Wanted

Staff Only

No Litter

Chapter 4 VA B3



—. Teaching Objectives (F(¥ H I):

1. To make students understand the importance of translation of company introduction.

2. To help the students know the characteristics of important sentences in company introduction.

3. To get the students know the techniques in translating company introduction.

—. Teaching Focus(F*¥E /):

4. Students are able to get a clear picture of the text.

5. Students are required to master the new words and phrases in this part.

6. Students should read some reading materials and do enough exercises .

=. Teaching methodology(¥ ¥ /7 1£):

1. Communicative method (32 FriZ:)

2. Cognitive method(W\ 17%)

3. Functional and notional method(ZhHE72)

4. The grammar-translation method (iEVAEHFZ)

PU. Time Distributive(f [8] 4;HC)

1. Presentation (20mins)

2. Preparation and analyses of the text (3classes)

3. Exercises (30mins)

F.. Focuses in teaching (B2 R)

1. Translation of the difficult long sentences and some collocations.

75~ Ideological and political goals (BB H#R)

By enabling students to master the translation of company’s introduction, adding more
introduction of some Chinese companies, guide students to deeply understand the strength of
China to make them more confident and proud of Chian. and equip them with Chinese sentiments,
international perspectives, and a high sense of social responsibility.

-ti.  Teaching Procedures (BT E)

LAFI 4

L1 AFNHIBS: ARAFNENKLL, M. SEHE. AW, BHEER 0N
Froe T LA LAY KA =] 5200 B A FH B0 — i 95 304

1.2 AFINAMFEARNE: NP7 5 (history), K BEIUCIR A RCEE, A 715 B (corporate



information) , 17 B & IR I (executives and management) , HJ 5%, & Mk SC A6 AT H A
(value ,ethics, culture, vision and philosophy) , A H|VGEE, (corporate governance) , =il /lR %%
7 Fl (products and services) DA S Ak 405 NF A (president’s message)o

: Passage A:

ABC AF AL XX 4, AR FH O XXX, £t BERAAERF—1ik.
WA FHAL XX T, ACEMER] . FE AR E R, RS, A
SR Z . TEIBA LT SR XX Ik, XX 24 R8T, FHESE XX X8, A
Gy XX B I BHE AN . 9 T ORI R, RATTSIN T SRt R i, IFTEAR %
AN B S I R R R A . [, FRATEE I XXOIE.

Established in (A2 4EA7), (28 &) 983 44 %K) is a professional manufacturer and exporter that
is concerned with the design, development and production of (17 MV ). We are located in (/2 7]
FIt #£ 38, T17), with convenient transportation access. All of our products comply with international
quality standards and are greatly appreciated in a variety of different markets throughout the
world.Covering an area of (. 5 #i [f] #1) square meters, we now have over ( i1 1. A %{)
employees, an annual sales figure that exceeds USD (#§#%i) and are currently exporting (i
1 LE A1) of our production worldwide. Our well-equipped facilities and excellent quality control
throughout all stages of production enables us to guarantee total customer satisfaction. Besides,

we have received ([EPriEF5, 1 1SO9001).

2.4V A BRIV KBTS
2.1 FPBEHT

MR EE, AR AR —M, J&T A MO NEREN EE, E)8
TBER+EIRER, BEEENARIIRE. HAFRNHE —LE DIES RN

(1D . AFNHERES ULEL N b, EEAL, SR O, ihESERh —Al
AATHMIRZI T . lan. <R PE, BiIE ;L (The Globe Union has been growing
dramatically over the past ten years.) 7.

(2) . AR EMAE - RIEREAN .. HNEFEQIREERE . WS FAITEE
AFARTHE 5o PR MEE s

hul



(3) . AuNHL

WAL b1l 0SS B, <RERRaRILSE, BRAEFEIETR R,
WERFSCAEME . "R OB, A A MR H AT Rl BER 2 M s A1

3. AEIRIVEE AR,

1. be established... BT ......

2. be founded... & T ......

3. be incorporated... A HT......

4. be involved in.... ¥ ...

5. be listed as the.... #HIN (HFETD) ...

6. be located in... iz CAR7&ETF) ...

7. be named one of the world’s 100 most recognizable brands in a global name brand list edited
by the World Brand Laboratory i tH 7 i B 52 56 2 i 44 St s FL 2 e 7711 100 AN iz —

8. be ranked...which were the top three B & §if = H

9. Haier has established 18 design institutes, 10 industrial complexes, 22 overseas production
factories and 58,800 sales agents worldwide.

/R CAERIRESR T 18 MR 10 NIk IX . 22 MgAb L) B 58,800 4
B,
4. have a general assets of... annual turnover ... and annual trading value...
WAERMEEL....., FHE....., FHS.....
10. manufacture a wide range of... £/ —R¥IH......
11. The core of Haier’s development is “Creativity, Speed and SBU ( Strategic Business Unit) .
W RERNR B W GBI AR (RIS A,

J\. Assignment (fEMk)
Translate the following introduction
Brief Introduction to Sony (China) Co. L td
Set up in October, 1996 in Beijing, Sony (China) Co. Ltd. is a wholly foreign owned subsidiary
that manages and coordinates Sony’s activities in the Chinese market. The products Sony sells in
China to name a few are: plasma/liquid crystal color television, the digital cameras, the notebook
computers, the family theater system, DVD players, data projection cameras, Memory Sticks and

so on. At present Sony has general asset of 5 billion US dollars in China’s electronic industry, the



total investment has surpassed 800,000,000 US dollars, including six factories. Sony employs
about 10,000 staff in China. The CEO of Sony Group once pledged to the board of directors that
the developing Chinese market would be regarded as the most important one in the future, and
hoped that China would become the growth engine in the East Asian service region and surpass
the Japanese market to become inferior only to the US market.
Chapter 5 7= 5% B B %
—. Teaching Objectives (F(¥ H I):
1. To make students understand the importance of translation of products instruction.
2. To help the students know the characteristics of long and typical sentences in translating
products instruction.
—. Teaching Focus(F*¥E /):
1. Students are able to get a clear picture of the text.
2. Students are required to master the typical words and phrases in this products instructions.
3. Students should read some reading materials and do exercises after class.
=. Teaching methodology(¥ ¥/ 1£):
1. Communicative method (32 FriZ)
2. Cognitive method(W\ 17%)
3. Functional and notional method(ZhHE72)
4. The grammar-translation method (iEVAHHFZ)
PU. Time Distributive(f [8] 4;HC)
1. Presentation (10mins)
1. Preparation and analyses of the text (3classes)
2. Exercises (20mins)
F.. Focuses in teaching (B2EMER)
1. Translation of the difficult product introduction
75~ Ideological and political goals (BB H#R)
By enabling students to master the translation of products, adding more Chinese products, guide
students to deeply understand the strenth of China, and to be more proud of China and our
domestic products. While helping students improve their translation skills, we also cultivate a

positive and sensitive ideology, assist them in establishing correct worldviews, outlooks on life,



and values, and equip them with Chinese sentiments, international perspectives, and a high sense
of social responsibility.
-ti.  Teaching Procedures (BT E)
L AR EE SR
(1) ERE:

7 it B A S D T 2 KA, IR PERE . R AR, FTRL, Ul A A A
MG S SR, X AT B L R
K

Miniature Electronic Calculator Operational Manual
NOMENCLATURE

Read—out: it shows hour, minute, second, AM/PM, year, month, date and day when this unit
is in the regular timekeeping mode; It shows the time being measured either in stopwatch or in
timer mode; It shows each entry and result, suppressing unnecessary O’s(zeroes) in calculating
mode.

TR H T SRR P U B A4 A

TS AP T IERTHR AR, WRRE . 7. By B R L AL BHEAE
WLs AT SRR N A, AT SR T R IR b T A, AT AN R
BN DEARE SO EEE R . ARER R AT BN,

(2) Tk,

P U B R — P A T B S SR, R — KRR R R IR PR SR
BIEERSEWER, flmarr, s, Diae. fE. H@E. EEFE. 2365, Fhai%
A8 F — L[] 5 14 44 1] 1] 2H Bz ia] iR 41
LAZE B0 B 5 8, e KRR [ 5 1 bR

name of the product: 144 specification: Fi %
composition: 3 % i 5> expiry: {8 FH HAFR
properties: H#M biological activity: =¥ P

1. fRiEAdE: P2 R Ui T B AR e K A, LAY B i S AR B 42 1A 4L b
Bl

Any resistance to introduction should result in advancement of an introducer sheath small



enough to be introduced without undue force.

B AR E BRI S, W A AN RS2 51 &, MEE RN 7
RN
2. MR PO RO SOA, L TR R B AR, (T A TR A

anfE 2, DA IE AR e AN 7 i
it

NEW NIVEA VISAGE Whitening Foam instantly cleanses the skin, while supporting the
whitening effect of the following NIVEA VISAGE Multiple White products. The gentle formula
with White Pure Active encourages a clear, fair complexion.

BESC: AU e MEAESE MUK 3L 4 UMK 52 B i Bt v, S R 4EHE S 3G (B R 51
oAt 7= i A RT SRAS SE A O 36 AR . 2 Al 55 1 TR R RS g A LR 4
.

3. FRAHEPRIES &R
D) BERAHRE: 725U E R AR, B, S5 RIS R

SRR G AR, AT, e, SRR AR, SRR AR

IESCEEA AP GMESL, S, Mk, M, RSy, R, 45K, Thee, AT
FERED, LB, £ fts MY, RRERIESEREE, @% AN
R A B

o R — M5 WL PR B B A B A R, M, MRS, RIS SR, RS ATH
T S5 T F P R A RS B YR

B3 — e 5 7 it A B AR IR EABAR G 1K Bk
2). B)RRHIE
(1) (&) +bet B (Hiad %5017 +H BPpRiE

#4: This mode is convenient for receiving both faxes and voice calls.

PESC: B SR F T W 3 S i Iy
(2) (BB +bet /il il

The new type of machine should be of simple and compact construction.

BESC: T RLNLAS 2 2 4 ) TR B R 11

(3) betBA T+ i Kt



It is reliable in usage, convenient in maintenance and able to work under very bad
conditions.
B ML ERIE I AT A, [T 4RE, REAEB ST AR,
(4) AL 1R 4 44 17
When replacing the film, use a roll of Sharp UX-3CR imaging film. One roll can print
about 95 A4-size pages.
PR AEE BN, 158 ] Sharp UX-3CR 5% . SN AT LLAIETZ) 95 3Kk A4 R
~ AT
(5) 2 +1d % 73 17]
The stem bent.  [&FF25 i

(6) sy

Do not disassemble this machine or attempt any procedures not described in this manual.

TH VAN A SHAT A V] T R IR IR -

(7) BHgH]
Contraindications: None Known. Z520E: A K.
(8) #ighh)

If the machine is moved from a cold to a warm place, it is possible that condensation may
form on the scanning glass, preventing proper scanning of documents for transmission. To remove
the condensation, turn on the power and wait approximately two hours before using the machine.

B IR A B BRI 77 78 IR R = 7, AR B8 BT Re T
BRI B, IR S WINGAEAR A SO I HEAT IR 334 . BUSERA R, TET R IR, RS RRL
PN /N T P AR AL

(9) AERX
To place a print cartridge, press the Power button to turn on the printer, then open the top
cover.
(10){f] 5 Rk 7]
This appears if you forgot to replace the handset after using it to dial and send a fax.

U RAEAE A W 4R 5 5 A& A% R AR Rl AL, T TS 2 B

2.7 b U B 5 O R IR U A5 75



DN RREES TR
2). it
(1) BV
Sandostatin maybe diluted with physiological saline.
Bl AR SR KFRRE . (BB NEINES)
(2) IEREE
If you do not understand the instructions on the box, ask your doctor or pharmacist for help.
IR BB A BE, TR B (5 A BERE E F)D
(3) Wra) ik
It is a bactericidal antibiotic which is resistant to most B-lastamases and is active against a
wide range of Grampostive and Gramnegative organism.
B MIER, MERIRIURZH B WBEIES, T HARGTE A 22 IR 22 1R
[REE T
3). FHHEGFREIH
4). B
5). At LR
(1) MRk
Revitalizing Mask, an invigorating clay-based formula containing natural ingredients,
botanical extract and special oil-absorbing ingredients, exfoliates dead surface cells to retexture
and refine the skin’s surface. Leaves skin totally clean, revitalized and radiant. Helps make pores
appear smaller. Avoid use in the eye and mouth areas.
VLT RR UL B O A T, e DS IR R SR A B 7 o BE RSO R KT 22 F it g
L B IR AR TR A0 S5 5, IR RIS 0, A BRI G EE . R B AL
J\. Assignment ({EML)
Translate the following introduction
Today,internal sample of liquid dielectric in the oiltank is performed by
ISO3170(GB/T4756-1998)<Petrol liquid product handicraft sample
law>.It is impossibly to control accurately sample process. Usually the
sample will not be exact.Performing personnels will feel tired as usual

because of hardwork. When rain or snow, climb oiltank that is a very



dangerous job.When getting a sample at top of oiltank,easily volatile
and noxious dielectric will injure someones,at one time,it will not be in
favour of environment and the medium of oiltank will be polluted by

other things from environment.

Chapter 6 MV SCHR B
—. Teaching Objectives (F(¥ H I):
1. To make students understand the importance of company documentation translation.
2. To help the students know long sentences structures in translation.
. Teaching Focus(F ¥~ E X):
1. Students are able to get a clear picture of the text.
2. Students should know the overall structure of a company document.
3. Students are required to master the common words and phrases in translation.
4. Students should read some reading materials and do exercises after class.
=. Teaching methodology(¥ ¥/ 1£):
1. Communicative method (32 FriZ)
2. Cognitive method(W\ 17%)
3. Functional and notional method(ZhHE72)
4. The grammar-translation method (iEVAHHFZ)
PU. Time Distributive(f [8] 4;HC)
1. Presentation (20mins)
2. Preparation and analyses of the text (3 classes)
3. Exercises (20mins)
F.. Focuses in teaching (B2EMER)
1. Translation of the difficult long sentences
75~ Ideological and political goals (BB H#R)
By enabling students to master the translation of company document, adding more Chinese
elements, guidestudents to deeply understand and promote Chinese culture, and telling Chinese
stories with full cultural confidence; While helping students improve their translation skills, we

also cultivate a positive and sensitive ideology, assist them in establishing correct worldviews,



outlooks on life, and values, and equip them with Chinese sentiments, international perspectives,
and a high sense of social responsibility.

i, Teaching Procedures (F#itF8)

INNOVATION FACTORY

Commercial,
Technical, Market
Readiness

HOwW

- By

J\. Assignment ({E)MV)

Translate the following document

General Motors Company, one of the world’s largest automakers, traces its roots back to 1908.
With its global headquarters in Detroit, GM employs 209,000 people in every major region of the
world and does business in more than 120 countries. GM and its strategic partners produce cars
and trucks in 31 countries, and sell and service these vehicles through the following brands: Buick,
Cadilac, Chevrolet, GMC. Daewoo, Holden, Isuzu, Jiefang, Opel, Vauxhall and Wuling. GM’s
largest national market is China, followed by the United States, Brazil, the United Kingdom,
Germany, Canada and Russia. GM’s OnStar subsidiary is the industry leader in vehicle safety,

security and information services.

Chapter7 | H{REHKIBIE
—. Teaching Objectives (F(¥ H K):
1. To make students understand the importance of advertisement promotion for a company.
2. To get the students translate the text correctly.
3. To require the students to know the characteristics of advertisement in translation.
. Teaching Focus(# ¥~ E X):
1. Students are able to get a clear picture of the text.
2. Students are required to master the common words and phrases in this part.

3. Students should read some reading materials and do exercises after class.



=. Teaching methodology(¥ ¥/ 1£):

1. Communicative method (32 FriZ:)

2. Cognitive method(iA H17%):

3. Functional and notional method(ZhHE72)

4. The grammar-translation method (VEVARHBEIE)

PU. Time Distributive(f [8] 4;HC)

1. Presentation (20 mins)

2. Preparation and analyses of the text (1 classes)

3. Exercises (20mins)

F.. Focuses in teaching (B2EME R

1. The characteristics of advertisement in translation.

75~ Ideological and political goals (BB H#R)

By enabling students to master the translation of advertisement, adding more Chinese elements,
guiding students to deeply understand and promote Chinese culture, and telling Chinese stories
with full cultural confidence; While helping students improve their translation skills, we also
cultivate a positive and sensitive ideology, assist them in establishing correct worldviews, outlooks
on life, and values, and equip them with Chinese sentiments, international perspectives, and a high
sense of social responsibility.

-ti. Teaching Prodedures (F it FE)

B R E A 551 5 A8 (WTO) BRI 1 o [E A MV A i A L BN BT
{ELR] IS A B A 2 PR A0 R Aol B db AT E N R N T30 AE R0 T3 33 dlh, s 7
RIS R, BANER . BN RER AT R KR T83E B O
WG EAiEEH SRR .

(=) B SRR AR (a8 217 TURHFBO
J AT R ARy AT R
1. $ZHARX R
(D ERET . i) & Yol & w5 S et Sk S ki
T BREAMT . BT RGBT e H AT

.
=

(@) PR e WAL AL B A LR



(3) MRS 5. i . SRS, RIS BUE . Wi S BT
HE,
2. JEIARIYR
EEW AR KBTS B TR WS AN A

3. RERR

(1D A e MAKLRTE, WG A FT 5. /5%,

() ek . WAL ENT S, EERNEERS . Bus 5%,

BATX BRI 1R A
(DO BET SWRELH

— D SERE A F T b — PR, RNES (verbal) H4 ARG S
(non-verbal) #4;. HAiEF I XMl & XE, E—REFE=HBHT, s
(headline, FGEIH7 sub-headline). 1E3C (body text) LLK A5 (slogan); AEiEF &%
BIE SRR (trade mark). 4 Cillustration) M. R gmHE S FARIIIE RS, X
Loy T AP InE” . 2HAF B R & R8N A ). o

1. #5&% C(headline, ELIHFEIFFA sub-headline).

— R A, AT TR E AR, W T RECOR, — RO R AU,
HFZAEH RS # — B T T 5 8 (HAR T S AUA bR, AR5 H
il 43 B 2 56 AUbs R BRRE , SX IS, ARAE T8 . 52 Smoothness you can taste. fRAE
m R (Lark Z4H) 5458 . F40: What kind of man reads playboy? 14 Ff i) 55 -+ %
F (EAEATY 7 (AT RERT Hird)

(1) BHihr sl

ojt

XAARAETF ] WL, —iBiEM . Ebin: WHY Gas give you thankful after thankful of hot

water3 TIMES FASTER. Aff4 GAS 24w DL = A5 I B 1m] /R 58 fik— 48 S — R ) #4

7K?

(2) [HJHEhR

5 EHRR R S, ) B AR AN B R LA R ot S 0 o BRI b BT 0 A B 55 44 L b
EHH RS AIRARE N L, AW AR B EHER AR . 40: NOW YOU LL HAVE TO
BLAME SOMEONE ELSE IF YOU ARELATE. A RARAIRE], R HAUFHEARTIN o

R AEE, AAHEREARE, B FER!

Say that your dog ate your pants, Or that you had a dental emergency. But whatever you say,



don’t say it was because of Northwest Airlines. It’s not very likely, and the truth is, no one will
believe you any more, Among the top five U. S. airlines, we have the best on-time performance
for you. We know that in the dog —ate-dog world of business, sometimes there is no excuse for
being late.

For U. S. reservations, call you travel agent, or call Northwest at 001-800-225-2525.

PEe GBI L, SRR T ROV, B R . TR KRR, (R T D)
Yoo FOY AT AR AR H], KR AT RER S F ERA NS HEER. 3R E
FEKIE AT, SERMUE SR RE. ERPFBEINEEHA S, Az 2%k
ZTE”,

FEEARTE AN TN, 155 4T+ B R B 5 P b2 A 7 G EE R . B ik
001-800-225-2323

A5 EBOCTE, M ARER T

(3) L thbei
A4 RE S, SRR AR TR P I SR ATk, IRRIREIE R WA, FEA—ER
LS e
TOO MUCH A GOOD THING IS A GOOD THING
The Incredibly Comfortable
GRAND MARQUIS
It’s like the old Grand-Marquis-only more so, More power, More quiet. And it’s more fuel
efficient. More Info. ? Call 001-800-466-8888.
Mercury
LEREEFENFEE SRR
WA SRS E S EN AR E, ERMBTELF. LR, Mg/, AWM. )
FITERE S 2 54K 001-800-446-8888.

o A 2 7] ) id

FA) T B AE BRI BE AR R W] 3«

X Prid b

4n: This tough Du Pont plastic helps hold laminated safety glass together under impact.

SE SRR B I re A A e e B ph B S, DRSS AE i

X BE i) 2bn



U: How to tell which carpet is best for you? U1l FIRIN N EIF I HLEE ?

X Al A A

1: Save $ 15 every week. TR HITTE 15 £ 0.

(4) AW KBRR T IEA /N e B 5
2. IEXC (body text) A1 (slogan)
1) i B IS
A AR 4% i BT R S RE SR VH B A R TR R 28, SRR RV, H
ReRN: BEBLT 2. TR, 0 rEE, AT RE SRS 9 I AR

U1: Toshiba & EIHL) ™75

Feel the Power of the World’s First Turbo copier.

Introducing the new Toshiba 2230 Turbo. The first turbocharged copier in history.

Beneath its sleek exterior is a copying system. So remarkable it’s actually patented.

With it, you can produce 22 copier a minute. Or hit the turbo button and turn out 30 copier a
minute. So now you have the power to work 40% more efficiently. While using 33% less toner.
And what’s even more revolutionary, we’ve managed to do it without turbo charging the price.

To arrange for a free demonstration, just call 1—80—Go—TOSHIBA.

The world’s first 2-speed copier .

W AR M E G NE EIHL &

o T AE A S DOR B — B i #e R 2 U R ETHL—# Y Toshiba 2230 Turbo. EKE 75 HIHLE
T, BBl ER T LR EH RS,

WEE, IR—rPraeREN 22 i ds k. R T iRde e, W—28h ]l ZE 30 4. BLAELR
A LASR R TR 40%, [R5 33% 93 7). SR ADER R AR, AT AT RO 0
Fe R sh B b i .

N L HE R PR Ve R, Rk 1—800 #% Toshiba.

X.U1: Four Good Reasons Why Johnson’s Bay Lotion Is the
Prefect “Grown- up” Body Lotion
(1)Thicker and richer than other lotions.
(2)Absorbs fast. Goes to work instantly.
(3)Unique combination of 10 skin softeners.

(4)Leaves you feeling beautifully soft all over.



X SR A F B LIEBKER) & S 1% PR A, B BRI SE i i 1 DY
KIEH

2) AR IESC

XF 7 IR ST AT IR A, IS AR, 2 DURUVBON S N ] 5 R ZIHI BN R . 4

EXPERIENCE THE ALLURE OF A SECLUDED COVE...BY DAYLIGHT

OR STARLIGHT DAKAK

In the ocean wildness, a tower of rock crowns a vary private cove.

A cove untouched by the world, yet replete with world luxuries, with only the murmur of
waves to break the solitude.

Exotic blooms...quiet strolls... fests of fresh — caught seafood, create an experience of pure
magic.

Let Dakak in Dapitan city, north of Zamboanga, Charm you... the way Era and Maila will on
board Philippine Airlines.

Dakak of the Philippines

Philippines Airlines

Shining Through
e ARIGHES 2 SR MBI B B 1 i A A

FE— BRI AR AL, — FE B R A STAE MRS . R N N RS, 4D
A NI RIS, B I R A VR AE IR g 4

SR 7 [R5 TR R AL, BRERBII AR AT, R H SR e R . M BB B 7
Bz,

PEUEHETT B3 R 2 bk, w A 08 b SR R

S 2 5 A

ABAL TR D6

3) A& AIEX

PRI = N B 2 B9 A B AR R 20, DR i it 2R Al 25 100 H ARy A

Ul: Q: Where in America can you find a better pair of Men’s Twills for $32.50?

A: Nowhere that we know of.

ai

T 5 [ HoAth 1 7 /R IE REAE 32.50 3 [ K 21 55 47 1) 55 2R SO iRk 2
B REITEL A



4) EF R IEX

X AR ABUBN LBl 2 N L R S e L B AR RS, A NRIE A BE
AIREHI U /1. AR S AR, — B A AL, RARE.
U1: What is soap doing to you face? Listen to women who stopped using it.

RAEARAOIGE L= A T BRI RCRIE 2 W Wir TS e AN P A P A2 1 88 L AT 4 T IE (X L

bR, NI =MIEE ).

You know that tight, drying feeling you get after you wash with soap? I didn’t feel that with
Dove. VRENE I IR P 5 8 X0 B RGN 2 46 Dove FRI&AT ASFHIE 5T .

When I stopped using soap and started using Dove., my face just wasn’t dry anymore, I feel
20 years younger. 4L FH I FF 4645 ] Dove Ji, A AT THE T, RIEEE

BT 20%.

ﬂ

Soap made me feel like I had a mask on. Tight and pulling. Dove is 100% better than soap.
RAAREAGEET AR, UK, Dove 72 HHLELIE 4T .

5) BUAAIES

BRSBTS, LA RO ) SRR . AR U GE
BN XETT R BT 40, DAIRBIAR R IME TS A . LM S o A AR i BRI 55 o
U: Most diets fail because they’re unrealistic. They expect you to eat the foods you don’t like and
resist the ones you do. Psychologically, forbidden foods look better than ever. You cheat. You feel
guilty. You abandon the diet completely. Till the next time.

What Weight Watchers Frozen Meals offers you is 28 dishes specially made for a sensible
weight loss program. 28dished you never in your wildest dreams thought you cold eat without
feeling guilty. Dishes like Lasagna...

B REBCOTEIEZITLARI, RRNASEER . BRI Z IR, TIAVFIZZ .
MOFZ AR, By, B AR A EE ARG . BT AMRIT S iz I B
BEC, RESUERBIFI. FIREROE2MFE T HE, BRI TRXERITHG.

1M Weight Watchers Frozen Meals Be$&HE45 1% 28 MR, e L T NS FIRIE T &
M. 31X 28 MEER AT DMEARE T A 5 1, XA P LR XA/
R ...

6) 5 (slogan)

R — AL W AR R BRI bR AR Mok . PRI, & — AR S id. 3



H e 1 R B AN R IR, 123 293 0 H o P AIRIR I R . 15— fRAH
SR . T
Things go better with Coca-Cola. KA F L 5K, RFHUIE.
Fresh up with Seven-up. BX-L5E, FRFHELMN .
Quality never goes out of style. i & /K53 AN (FRFAFED
Above all in refreshment. Ol GRS (FRTTERD
Become a women of the world with OLAY. OLAY #'ikif, &350 an A el %,
It changed our well water to wonderful water! 2B K 2%, AHKNEIK.
With Nuprin, I can play without arthritis pain. 4 T #4200k, 1E8) TTAIK .
(2. BHT GFHRXHRER
Lo w5 Seif i F el A
(1) fAisg. @E. Hid
S SEAT FH 187 B30 R] , R 2 R 1T B8R , B FHB0TR A be, get, buy, like, love, need, use, feel,
start, come, go, take, taste, keep,
* JE 4514 new, good, better, best, nice, fresh, rich, real, great, extra, delicious
%140 1: Do More. Work Less
X — R 2 BT AR R, 1285 R Do More. F1 Work Less #F47 %} EE A
H, sRiE TR AEE AR % rUI A AR 2 S L A
#5140 2: The Only Sound You’ll Hear Is Praise.
K — MR, DMERPHEEE RIS S Baar=i MRS sl i s fiAe s
14 3: “I couldn’t believe it, until I tried it!”
“I’m impressed!” “I’m really impressed!”
“You’ve gotta try it.”
“I love it.”
B XM T A RS
“ERMGEE. “REPMEEE. ”
“PRik 1 a2 »
CANEE, TR T
Ko — MG, LT gotta BRI 104, &4 You bet, My Goodness % ]

AT . H AR s 2 1



(2) Frar 560
il 1: 200 Years. Six Generations. One Family.
BN, (T 200 4. 6480, 1 KEANEE, FH T IZR0 7 s A A R
%11 2: The Orangemostest Drink in the world.
BUE R 5 A ) Orangemostest — Al AEH HEHI, 5% 51 AMTER, A4
752\ Orange + most +est 5 7E 51 AN MR, FEH RSP i 1 = i & .
it 3: TWOGETHER
The ultimate all inclusive one price sunkissed holiday.
P BIAE—REL N EE 2R, M= sl H.
IR, XJLK two M to IZEM . BEifer, EHILLL FEi{LPHE: enuf (=enough). rong
(=wrong). tho (=though). thru (=through). tonite (tonight). U (=you)%s.
(3) SRZIEr X
4n: We know eggsactly how to tell eggs.
FEX NGS5, eggsactly ZAMRYE exactly T5H H KT, SIS eggs AR, BEA
SR ZA TR Xob e SR BT <y BR b LA AR
2. ml SRR R AERE A (BSOS 223 T
(1) A FH ] sl 1 A B )
] 1: Do More. Work Less (_ETfiHF)
%1 2: My Goodness! My Guinness!
IX /& Guinness BRIP4 (¥ 15, AN DTSRRI B2 . My Goodness /& [
SRR E HE, 5EME My Guinness BE#ISLE, R
(2) KREMARFENFERA, AeBafgmsa (SR 224 10O
% 1: Result, Not miracles. f&45%, REFI.
3. Rk EINERBRR R (T 225 5O
(1 WA
] 1: Flowers by Interflora speak from the heart.
IX U Interflora £6)5 1)) 5 4E BRI RER X LB AL
15 2: We are proud of the birthplace of our children, the grapes of Almaden.
TR UL 5 R A AU A A P A R R R TR FAERK T, 28 T AT
Wk, 45 NPATG TS ISR



(2) W

] 1: Make Time For Time.

R (AR BN E T Ehe, XN SR T RIER S A
ROABTTE, B ZANIEE (AR XA, X495 R R B U A B s (IR ARD)
1 2: Money doesn’t grow at trees. But it blossoms at our branches.

XU 45 Ay B [ 57 RABARAT B AR P AR B R, T KRR i B R KN SR 1Y,
(HESAERNTM B EITFIESE 3, X B branch XMAEMES X, $H— 28 XNTFHE XL,
BRI, T SE R — 2 & ORI ZART I & A T . EATHMEIES U REmME LA
BT IREARAT, ABATR R 2 AN .

(3 il (4) L

] 1: Pick an Ace From Toshiba.

KRR Z AT N A CHRHLITI T SR, Ace f&Fh e bl s K I — 3K R, DL Band
IR A P IR R

fi 2: Fly smooth as silk and enjoy award winning fool and service.

XML AT T E R T e RETFE, 0248, PRI UTHELA—K.

(5) #H

] 1: You can’t Xerox a Xerox on a Xerox.

X SR AR M, T =A Xeroxe H—A> Xerox &8, EELEH”, F

A Xerox 2441,

FORHEME e H=A Xerox 2 M1, FoR“TARZHH. T E R EEZD, Xerox X4
RIS A F L, AREROR BN ENE, WARRREENM, (HEFR EZXS Xerox
Al R ) EA% .

(6) ¥

%1 1: Health, humour & Happiness  Gifts we’d love to give.
fRRE. HaBR. SEAE.XERIRATIEAL. CLED

3. Exercises

1) Forget hot taste.

Only Kool, with pure menthod has taste of extra coolness.

Come up to Kool.



2) Is microwave cooking fast? ---You bet.
3) DRINK A PINT MILKA DAY
4) Tt’s for a lifetime.
5) Look again. Colors that last so long. Blend so smooth. Stay so true. (That’s no lie!)
6) Spare, shapely and sensational. One-stop dressing, at it’s very best.
7) Taste that beats the other cold.
8) Bright ties, ties for the cool, and certainly the confident.
9) Mr Kipling makes exceedingly good cakes.
10) Flash. Dash, Classic splash.
11) Designed with a computer
Silenced by a laser
Built by a robot
12) THE CORDIA, shaped by the wind, born for the road.
1) Forget hot taste.
Only Kool, with pure menthol has taste of extra coolness.
Come up to Kool.
B SRR, R Kool, WEADEENIMAT, HAKRHMEIL, K3 Kool M.
X B Kool 55 cool [A]#, bR A8 18 5 18] - BE A S v
2) Is microwave cooking fast? ---You bet.
MBI GRS ? -2 4R
You bet.j& FHE L. H KR & i@ 5
3) DRINK A PINT MILKA DAY (45 KM AR 25 30E 1)
EANE L) &, &Y A N FFEANENIE & “Drink a pint milk a day.”¥#48 K 1
4) It’s for a lifetime. TRAJNAEFEAR . (BRRD
5) Look again. Colors that last so long. Blend so smooth. Stay so true. (That’s no lie!)
HHE, ARG, SR-FEIEN, BRER. (BEIRRFD
6) Spare, shapely and sensational. One-stop dressing, at it’s very best.
AR SRR B RERUR B . B AR — 2P
7) Taste that beats the other cold.

FAB AR TG EEADLA TR



8) Bright ties, ties for the cool, and certainly the confident.
AR ETHT, RS R LL YR T HAE O HI AT
() 756 48 W SR R DA 35 S B 0 ) i I — H TR D
9) Mr Kipling makes exceedingly good cakes. Mr kipling CEAERE T, SUEXF NHIFRIE) 1
it A AT A B RS . OB
10) Flash. Dash, Classic splash. N6, JZZ& 8L k. (E#D
11) Designed with a computer
Silenced by a laser
Built by a robot
HUIRBCE, BOLHE, Hlas AflidE. (ERD
12) THE CORDIA, shaped by the wind, born for the road.
CORDIA %, WM& Bt, RAMIE TEMATH. (HRHD
(M. FHET SHRENER
L B 55T SRR PR RN (B30 AR aR 229 105
2 PSS RRERIARAE (P 230 B0
3. RIS EBIRERENE (S BSChER 231 70
(1) E# (Literal Translation)
Ui 1: Good teeth, good health.
R (i) FEN SR BRIGERN: TNt SRmir. KN RIERE
TERHERIRBE 1 JE ST 8 O TR AR ale BRI, EREIRERAT .
(2) 7P (meaning implication)
an 1: If you’re doing business in the Philippines, It pays to set the pick of the crop! (CCRIEfE
EMNFEZ M, RE R W HITHRE, I FMFaZiEm 5 H 5, TaRT
RKFU, S A — FKBAT R U2 i NS SRR AR .
(3) FOIREIR/EIRE. (4 SAMELEIRE. (5 IRGTIRIIE. (60 A
Br T LR UM EREAL, A <& (transliteration). 2% (Free translation) %5
1% (transliteration) 41: Parker JR 7 (%), Sony % J& . Kodak f[iA. Nomede F&ii s (74
AL . Kent R (B,
2t (Free translation)

ZE7% (Free translation) s/ & MBI RE vk (5. BIF. HESE) B—MFh R,



LSRR, DA AR IR ER AR g P — e O
e H—mEA Sk b, DAUIIF R G O R S E T RS % We live up to our word. 1%
N5 1B ROOER &, TR, BUMRER, NP «t—3%, %
EAIER R,

S FREAG A TR TS S U A R P Buy
Brand-watch, if every second counts for you”, SLEIIFEHE A N B S 28 L, R A & R A T <2

AN G

a Diamond

(FL)+ Ads Gone Bad jAIf8) %

T HAE IR L2 5 | e A w2 S [ 4p R S I HSETE S o TR A TR SR
WWA], ATDUXFEELE, AT DUIRRERRME, IR 5 5l AR
* HEEE

We do not tear your clothing with machinery. We do it carefully by hand.

FATAE DL R S AR R o FeAT T2 /v 00 B340 FH 407

R BAIERNLE, DSl iR . A4 HF LA OHIBHNRR D

PRATATECOSRA0 Y AFINLRIFR AR, AT — S — A, (P48, IR01% 1t
AN |
* KB

Tired of cleaning yourself? Let me do it.
IR B CPeiR 7?2 LR ARG .
(Fz: RfEE T b0 7?2 tERRFIR I .
AR A QIR TR, R E . WREE? R NS ?
* EYITE
Dog for sale: eats anything and is fond of children.
WM AP, BRI
(. &MY AkE, 55 )LEMLt.D
TR AT AR IR %1 OV IX R i 4.
* ZFHETE
Used Care: Why go elsewhere to be cheated? Come here first!

TFHERFE . AT E AT 2 ? IR Sk BE



(JRE: ZFEAA: A ABEFEZNEHTT? 0520 b2 e R BT R ER T
METEJEEALARA TSR I — B, AR ZFEam A 2T 0?2
* HEE
Three-year-old teacher needed for pre-school. Experience preferred.
FUPINE ) S 2N E A [ EE Y e K
(5. ¢ LEBRE =2 Z 2. GamEit.)
=B RHZZIN? AT RER AP E I !,
* AT

EX
ofr

Illiterate? Write today for free help.
AR 2 A RS {5 1 KA 2 5 2R B .
FEE: AT U A R 1 NS gk H B O
HHAINT T, LTS A A0 2

J\. Assignment (fE\V)

Translate the following advertisement

FEaE R E L EE. HA. BRRIRARFEIL, R R YDA v

W AR

HOHERTT

52 AU A

7 R

JTEREAR

7 fHE i

JIEAE

& A4

i 55—

i 2 AT A s,

S T4

VXS £7

R4

HHE—, EHE—

a great variety of models



vivid and great in style

various styles

attractive designs; fashionablein style; novel in design; up-to-date styling

attractive and durable

excellent quality, evident effect, good reputation over the world, orders are wel come.

Let our commodities go to the world.

bright in colour

bright luster

to win a high admiration and is widely trusted at home and abroad.

to be highly praised and appreciated by the consuming public

aesthetic appearance; attractive fashion

in many styles

suitable for men and women of all ages in all seasons

new varieties are introduced one after another

to be distributed all over the world

to be renowned both at home and abroad for exquisite workmanship, skillful knitting and
elegant design

famous for selected materials, novel designs, delightful colors and exquisite workmanship

famous for high quality raw materials, full range of specifications and sizes, and great variety of
designs and colours

to enjoy high reputation at home and abroad

to enjoy high reputation in the international market

attractive appearance; handsome apprearance

quality first, consumers first

wide varieties

Chapter 8 8 #4r 304 B
—. Teaching Objectives (F(¥ H I):

1. To make students understand the importance of translation



2. To help the students know the characteristics of long sentences in biding documents translation.
3. To get the students know the structures of different biding documents.

—. Teaching Focus(F*E /):

1. Students are able to get a clear picture of the text.

2. Students are required to master the new words and phrases in this part.

3. Students should read some reading materials and do exercises after class.

=. Teaching methodology(¥ ¥/ 1£):

1. Communicative method (32 FriZ:)

2. Cognitive method(W\ 17%)

3. Functional and notional method(ZhHE72)

4. The grammar-translation method (iEVAEEHFZ)

PU. Time Distributive(f [8] 43HC)

1. Presentation (10mins)

2. Preparation and analyses of the text (1 hour)

3. Exercises (20mins)

F.. Focuses in teaching (B2EME R

1. Translation of the difficult long sentences

75+ Ideological and political goals (BB H#R)

By enabling students to master the translation of biding document , adding more Chinese elements,
guiding students to deeply understand and promote Chinese culture, and telling Chinese stories
with full cultural confidence; While helping students improve their translation skills, we also
cultivate a positive and sensitive ideology, assist them in establishing correct worldviews, outlooks
on life, and values, and equip them with Chinese sentiments, international perspectives, and a high
sense of social responsibility.

-ti.  Teaching Procedures (BT E)

1. Note your proposal must follow the details of the tender documents, must clearly address the
questions provided in the Response Forms section and must show in sufficient detail your
methodology, proposed solutions, specifications and cost for satisfying the contract objectives.
THVE R RS A5 06 SR AR SCAF AR, T8 AT FXD R i 7 2 A 30 70 LR A 1y el A, - EL 20
JeR I TIER I ZE 7 4TS, SR AR, RN 2 & A S I AE 2



FERHT: MLAJIAE S 7E T address, in sufficient detail & satisfying the contract objectives. J§iF7E
PRAMEIE DAL T M. 15, address — 1] 75 38 fY 1] L B IE AR 4% R PR kb,
VRSN BE T UF . 28R, BLAbfazhial, SHERR 7Ry Hibb B R Redt . (HAESh R AL By
SEPPIIR VA, TRBEHEARE 7 —F, BRI, BB A E R, (H
TATHPWBEAN )7, SRS 7ML, FHIBCR AT ) “questions”, B[] 57 3% AR 7]
A, AU R Rl B R LR Y A AN 1, BEOAE N b NIR RIS R, = AT RE
Z2FEbR NIRRT T A e @K o T R e [l B AR TSR ) 1) R, PR IR AE B “address™—
TR M RIS —NEE, Bieg BE, MR, IRAMECS . BEARE N EE, BIE
BiaAd 7. HIX, “in sufficient detail”7£ 5] FH R B B2 HOIRTE, THAEMEE . 1%
BAEMGH I T AR B AR R . BRARECIREE, H A “in.. SR TR IR A RATTHE
PE A BAAE“in sufficient detail B Jy I« 2 W FIA0T, TR HT 522 ]2 % B 4079 R s AR 77
FEIRT. MR O RS TR, (HIRATE R R IEAS I AR & DGE I S5, B4 £ Chinglish
MRRSE . TR FRATTFAE — AN, HVEIRIE 1) in sufficient detail” 8 78 73 T 7 R HL . IXHE,
BT AT T VR R M SR AR 58 s AR 8 1. BRI BB “cost for satisfying
the contract objectives” 1% i /& & [F i I A6 2 W B ANFF & IUTE R I& ) 15t . T “objectives”
e M A B EIER, FEEHEENCEHE, HiR . B2 HAR, “satisfying” H R
AT RN IR F], BT

JrEL, ATy VEVER, AREAR T L 0BG bR ST 4R, A 2505 i 0] 5 [m] 52 3% 94870 $id
BRI ) R, I HoA 2078 23 T VESRM R R VR TTER, OMEFI TR, e LA AGE a7 H Ax
PAER P

2. Any that are received after the noted time will be returned to sender, unopened, postage collect.
FE I I 1) J5 S B AR AR AR AR AR T, O NS IR B2 IR I 45 43R
FEMT: b A)H“unopened” B A AR T8 AW, AR AR OV I B)AE R I E B AT )
AR RIS T W 2 “noted”E I A L& “Brid 8 AR MR . Bbah, <RI N
CRBAZNER G CERIARN SR AN TEARNEINE] CHP: bR P54 2T #k
IEEIRD SR AT bR B R B A ar 45 38hn N, AR A SCATHB 2%

3. All tenders must be received at the following address on or before the due date:



BT AR5 06 50HE DA T ik b B7E A H TR B0 )

MR- SRR ) rh B T on”, [RITTTAE B 1 AR _E AR o B0 ) I F) 40820 “address™ 5 on”
Z 18], AR TR EIRIE 2 1o Bl BrFB0s bk AR 18] o R 35038 A Ta) B S0 A
IFIA) 5, H“or™iE . “on™fi4 H, “before”™ Rl . [HAF —HEHIIE, A L) 3 A AR i)
(1 = B A s AR 1, U] DAE B SO BUE 43, BEEREi SO BOE I 8, 1k
A A ) “received”.  RIMAAI RN Fra s UL H 2 0 82 BT 80E 2 LR i
hk.

4. Office correspondence, other than your firm's tender, must be in writing and should be sent to
the following address: A ZAGMF, B 17 VRA A HIHEFR , &R 26 ZTAFTH T A% 2 BL R Hodik
FEMT: A R X “other than” IR IERAIN . (HILRIAA A&, BI: A #iises)
SRR TS, RSN T — A7, A NSGRREAFT A R A B E R EIR . 7
LUK HL “other than” /5 Z 4N Uik, T LLIE AR, JFAF-5F.  JRAATEEN: VYN
WE, MARAabR, BB AL DL ik

sl

5. Conversations with the Procurement Specialist will be documented and distributed to all other
bidders as necessary.

B SRNEH 53 1 S A 8 AT STAAIE T AT T AT HAB AR AR N

FENT: JEREE IR A SR UE ) A G R, B HAERIE BRI T 8. “document™fE
)i B AT AR 44 1] () = B A, BRSSO TR 2 A, “as necessary B 1,
HIREAT R, FoAER—MEEENGEE, W “GRENEL .. A anfiER:
WA LB, 5T &M 2% G AS YR P K B A ORI AT s i FAb#ebr N e AR
#i FF 3, “Procurement Specialist™ZE L BN R & M 2% L 01716 2, AR LT SCREFTAS
TPECEFT I P AR o), e — 8 A5t ABANEE R AFR AR AT A 25

6. To be accepted, your bid must have a validity of 120 days from the due date for the submission
of tenders, even if that date is adjusted.

X T AR BB, KA AR B H T IR 120 REAZAY,  BIAE H 30 .

FEMT: AR)TRES S — LG YR . O, BT AR T “to be accepted” ) .
FEFETEY, “to”— i ZE TN HWEUK 2. R, FFEEENRISEL RE. K



K, “even if that date is adjusted” 41 RPN POETRAE AR, A BRI HVEGE . R 75 25 0
— LA 2 SERE, YIS SOME R AR ST A S A AR SR H (1 “elegant variation”. IXFE, AT
BN BRAEAR Bl 2, FR LA R A AR 3R 22 L H IR 120 RIA R0W . EIaE#EH
R, FROAE.

=k

7. And shall receive a receipt indicating the time and date of submission
FERFUSC ] — AN AR A B A AR B T A0 35

FEHT: AR A BE TR IEAREIf. “indicating the time and date of ~ submission” £ 1) F1
R BB E, PEONDUE B RAE SR AT, AR & UUERIS MR Bk AR R Jf
B B — AR $R2E H AR 18] e .

8. The Bidder shall prepare one (1) original and six (6) copies of the set of documents comprising
the tender.

by B AR AL 1 4R 4a SR 6 4 B4

RN R =R, BULTE. AR SRR A EASA, @ 2 AN AT B R R
5o ANAJINE AL T “comprising” i . MR EETZE, BAHRC . WTEE K
WA THFEWEE. AARATTLE, | HEEM 6 RS, AR
AR ARG ENE . R, J5 B AR T X H 2 A R R andeeds 5~
RSB — R, WA L2 IR, AR TEEN: PR TT BT 1 )R
FEAN 6 4 S BN

9. Failure to comply with any qualification requirement of Employer as noted in these tender
documents.

FEIXLEARAR S, % T30 57 i R AT B A% 2SR I 2

FEAT: SR failure” — IR AL BEOAER 2L, WSR2 FIEE AN IR o B A B R 1A B L “failure”
BRI T S A B R, W BB A B B A 2 . <RI S TR “comply
with”, SRR, Bl “RKiESE. JE1H P “noted” A YT W™, B B )1 1 s
AE BRI A 2358 S R AT AR AT S0 o [RITT A A1) T 9 Ay AR I8~ PR SO i X bR

10. To facilitate interim payments and the valuation of any necessary scope variations, the Tender

Price shall be broken down as required in Section 5.



N T HES R ARS8 EE B N SO RO OMEL, B2 ISR 5 380 ZR I R AL
M. (EPTH B R, BAREFLEAT. HAOMERDTE, RMMETSHRE,
iEAZ B R, Sak, RIEs =07 KB @A & . 5562 “interim payments”, i
PR A RO R AR I 25, H O SE R R R R FE R B P AT . Hok, SRR
“variations” [{) B LI I I B9 1 bR SO AREVE ], WA — fUE A4 1L . “variations”
TEFRAR B E PR AR, IR, JEBEXS “broken down”[IEH 1% 58 452 M 298 . HIRARYE
H BRI “break down” i —Mst BRI T H#HBE, BI: 2RI, 87 BRANA, ILAL I “broken down”
F 44 1] “breakdown” R T oK, T LRI E AR AR ARG OB E T, RIRERE B
Hik, SFEULRIA ESRAG, WHEE. s, il e all 7 IOEEREMN . 25
ERriR, A AT

N T 7 FE AT IR T 0 () TR AR AP AL, BRI R R SR 5 B2 2R B
tH B 48 .
J\. Assignment ({E)MV)
Translate the following biding document
In the tender price sheet, tenderers shall include the unit prices of the attached parts and
components, special tools and instrumentations that are listed in the Technical Specifications. The
price of these goods shall be included into the tender sum, and shall be deliberated at the tender
evaluation.
Bebrighis
Bebnt, HHbre
Febr et
bR, by
Febrt
BbRVFAG
BE / ANEES bR
FATUAS - KA
FATA) Sy DL B3R 2Rk
PR T e
W

Wi EK, W



Wb
hebir s
R

Tt $EAY

Chapter 9 B 55A [FIBH %
—. Teaching Objectives (F(¥ H I):
1. To make students understand the importance of contracts translation
2. To help students translate the difficult and long sentences correctly.
3. To get the students to know the characteristics of international business contact in translation.
—. Teaching Focus(F*¥E /):
1. Students are able to get a clear picture of the text.
2. Students are required to master the new words and phrases in this part.
3. Students should read some reading materials and do exercises after class.
=. Teaching methodology(¥ ¥/ 1£):
1. Communicative method (32 FriZ)
2. Cognitive method(iA H17%):
3. Functional and notional method(ZhHE72)
4. The grammar-translation method (VEVARHBEIE)
PU. Time Distributive(f [8] 4;HC)
1. Preparation and analyses of the text (20mins)
2. Analyses of the text (3 classes)
3. Exercises (20mins)
F.. Focuses in teaching (B2EMER)
1. The characteristics and translating skills of international business contact in translation.
75~ Ideological and political goals (BB H#R)
By enabling students to master the translation of contract, adding more Chinese elements, guiding
students to deeply understand and promote Chinese culture, and telling Chinese stories with full
cultural confidence; While helping students improve their translation skills, we also cultivate a

positive and sensitive ideology, assist them in establishing correct worldviews, outlooks on life,



and values, and equip them with Chinese sentiments, international perspectives, and a high sense
of social responsibility.
-+ Teaching Prodedures (32I78)

(=) HEERFIRE

H R R B EEER SO, EEAREGE. 2L, IR RS, R0 H
N BT RS — 2 0% B Mg B R v i s B WIS, X X7 R ATy, Rt
NFR AL SO R CT DURAR IERL, AT DUR AR ESR . BRI 1 Canfe s By
VO REMIRHEREELRBIEXPAI S EE, Bid P Al B At 22 5% 4 2R [R] A1 [
il G A N Z AN S — @ I A5F B 10 T s e, ik, O HAR &1k
A RAETE SN T HIERE T (R BB AU S 5% 2k S IS T s

WHNE S ARGz PR S Bl ERSE ST, BERRYELER. K
BR&AROEE. OfEFE. RESHE. FEEFE. HREH. RE G, FMER S G %,

WHETT SRS T, B 5TH, P RIE %, XEAFBRMEEL, H—K
G [ bR ) B R A BT IR, R a0 S5k R B B R R, SR E A
e [P [ R

(2. BAEFERMEHERERR (B30 188-192-70

AT RATIE, EPRE S ARNGET 2. MREZ, g, Egswnsg, —®K
HE0H N 7S B30, iR FATHREB— T

B4, AFKRIE (Preamble of a contract)

[ bR 5 & T 585, FERGEHEATHANE: K—, FERPEFRLFEANL
PR E 4. EPr. EESEEERT (The corporate or personal names of the parties to the
contract and their nationalities, principal places of business or residential address) ;& =, &F%%
T H Y. b i (the dare and place of signing of the contract). PA_b I Py 75 32 B ff vk DL Rk
RS TANEE R EEFEYEN, G KA RS REH AR, ARBTHS: &
R 2k JEAT B R 00 i R R LR 5

(%1 17 A& b E ABC A7, SAF T E B (U R 5% E
XYZ ~F, ST R EALMAL T CLURRFRET) F 1998 £ 3 H 29 HiT

ST E R, U5 RS TR AR SRS TR A
This contract is made this 29" day of March, 1998 in shanghai, China by and between ABC

Corporation. China (hereinafter referred to as “Seller”), a Corporation having their



principal office in Shanghai, China who agree to sell, and XYZ Corporation (hereinafter referred
to as “Buyer”),a __ Corporation having their principal office in New York, N.Y.,USA, who
agrees to buy the following goods on the terms and conditions as below:
(2] &F5H: (Z5F) 50081 5
ZAHM: 1998 4E3 29 H

B T E B

F2J7: E ABC AH

ot PEEE 5
Aw]JEE: e N RILHIE
A% -

feH.:

HS i -

CERR R

KJ7: FKHEXYZ AF

Hhhk: EEALMALTT 5
AT B FFRE A E

Hif%

e R

HIS 2

CINREREE

Contract Number: JH ZI, No. 0081

Date of Execution of Contract: March, 29, 1998
Place of Execution of Contract: Shanghai, China.
Seller: ABC Corporation, China.

Address: No.__, _ St., Shanghai, China.
Country of Corporation: People’s Republic of China.

Telex:



Fax:
Postcode:

E-mail:

Buyer: XYZ Corporation, USA
Address: No. ___, __ ST.,New York, N.Y. USA
Country of Corporation: United States of America
Telex:
Fax:
Postcode:
E-mail:
HIX, FKIEX (Main Body of a Contract)
] o 78 4% [R] AR TSG04 2 A TR R S PR PR 2%, 38 EH DA A 2 Lk
(1) A FERERAE R A, G (The type of contract and the categories and scope of
the object of the contract)
PRI NES, MIZERE TR H—, SRMEEZREGFRE T iR & s
7] Ccontract for international sale of goods) & ¥ AR VFAJ Ik [A] (license/know-how contract)
WE R FARTIHE AT (contract for introduction of complete plant and technology) i /& HiAh
#1F Cother contracts) ;5 —, G FRIZIEEFGFANETBF LEFIRAMIN G, #
A3 BRI BORR AN A 45 ) e VRSB AT I
(2) BRBRIEARZAME BiE. brdE. A%, #(E(The technical conditions, quality,
standards, specifications and quantities of the object of the contract)
A [FEIbR AR, R E O FAR I B 5 WA S5O R B B . BV
KB AT R
(3) EFRBATHIAMR . Mo fA 53 (Time limit, place and method of performance)
JEAT HABR 3= ZEHR FEAT A [F) X5 B 1] FR 2k, 121 28 & [ 75 F  JR AT 0B 48 JE AT A
Ao JEATH SR TR 2T JBAT U Ty o BEIBR R 55 6 R JB AT M R AR v B B AN R 1) 2R B
HuIX,  ELHE O R B AN T TH TR ARE KU 5T AR AN 2
(4) GRS 56 F SO A7 A M ik 2% F - (The price terms, amount to

be paid, ways of payment, and various types of additional charges)



T T PN 2R S b R A LR, B s AR SR ORI SCAST 45K Mk 25 2K (terms of payment)
AL K2 BRIAR . AN, EAGEMI R, P A F &5 A 5TE
Sy AN A R L. 0 PR B A B o TR o RS RTE: FOB (i 4252 free on
board or FREE ON BOARD) I CIF(fR[5:ia 2 ££ A 4 B A, 32 PN fR R 2% cost, insurance,
freight or COST, INSURANCE, FREIGHT), 4% NEFEA R AR E, HRH T ST 28
SRAEIRT . PRIE, BB SR AEAE XU 2 F N R AV E fle SO A BRANE R i
B, e LBIAFRIE BT ANCHIEE, &8 R 345507 3055 — R IR 2R K1
Al

(5) GFRBERHALMEFFE1E2F (Whether or not the contract may be assigned or the
conditions for assignment)

B FFEALE ST bR — Rk R i & R AR B8, B[R 26 R — D & A v AR BOR B3 55 1 4 T
AR AL BT S — A R AANE =75, R EARRIARSE . flin. P4l

(6)idi )2 A A 165 422 #1 HoAth 57 4£(The compensation and other liabilities for breach of
contract)

BRI R TR RN E AR S EAANETER . AEeEraR. ARFE00r
FEA F R A2 RIS, A SRIE I B[R] 9 240 5 AR I 22358 5T, X TIRES
WEAT, fefie R 2HE N BT & R 25 1 XS5 EEERE L.

ETHHEN, HIrERWHNE FRRE SRR SUER T, HFE AT HE S
2 Ed 24 (penalty), AT LAZ)E R ZA % (compensation for losses), AT PLZY & S AF
FI/& (payment of interest). H'1EJE1T4 A (suspension of the contract performance) BY#RR A
[d] (cancellation of the contract).

(7) A& B & A2 U 1 fig i 77 % (methods for resolving disputes arising under the contract)

(A NERICAE G [FE) 28 128 J6MUE : 2 N AT LIS I AN ol 3 1R 1 M ok 15 R 4
o VAN TR 24 N AT AR S b B LA B Bt b R MUK R . 3 N
SEA R P B A B W OTE AT, AT R R N BV BE 2 - ” (The parties may settle their contract
disputes through conciliation or mediation....The parties to a contract involving foreign interests
may, in accordance with an arbitration agreement, apply to Chinese arbitration organization or
other arbitration organizations for arbitration. If the parties have not concluded an arbitration

agreement or if the arbitration agreement is invalid, they may file a suit with a people’s court)

MR LA ERUE, WAME R A SR, HfR A AR, Bl Af# Cconciliation)



Wf# (mediation). 3 C(arbitration) FYFA (lawsuit).

(8) A R BTAE, £ % {231 [l (The limits of the risks to be borne by the parties in
performing the object and the coverage of insurance of the object)

FE FRig 55 S R BT, RZHIRK, B, TR ZMERKTI, HESRA
MEgFAE, K, KK, Boy. dEdfE. @B S, RRMR— B A, wRgE MRk,
NI 72 A 7 A5 2 PR DA 100 o DRI, B XRS5, G SR A LM 413, X T
BT 95 & 1R A 48 D7 T AR 2+ 70 BB o XU AEAE AN RS fE K A AE — S, Dy 17 A XURz i 7 1
PR S A B 22 50 EROAMEE, R E P BEOR IS, BRI SR BE — R AE K 54E, 4
AT LR LA 45 ORIG A 7]

(9) BRIAHRIIR, LR LUER & R R AR T2 1 S R A2 AF (A period of
validity for the contract and conditions for contractual extension and contractual termination
before its expiration)

X 75 B KIS B AT & 1A (a contract which needs to be performed continuously
over a long period), 45 N1 ULZ)E & R B RAR, FF07 LL2Y A FONR fmin, K&
[ PR PR 1) 2% A B AT 8 I E A R R 2 o e LK AELL BT A T, REIREREA
B A TF (contracts for sino-foreign joint ventures). S EZE & [E (contract for
sino-foreign contractual joint ventures). ME X FH A G| HAF (contracts for introduction of
complete plant and technology ). [ FrzA&t TG (A (contracts for works of civil engineering
construction) .

[ 3]

i YA

i HUE . BEMNE

i, A& (ERET

iv. AP E ARG R

v. B GARMAUE TR B, TR i ERRE . BIRITE. SIS gu,
WIZEBIK, ANEROLBTIAAG « F T B AR AN ZR R, JFRE IR BT
LA o AR T O AN — i e B bR B RE S0, SRR BEN S, 7
KT o A3 0035 200hR W15 2 FH B

vi.  HEEmsk



XYZ
0081
NEW YORK
No. I—100
Notes:
XYZ—I AL FR RS, 0081—5 A5, NEW YORK—FH [, No.1—100
AEEHT)
vii. 3z 2003 4 3 RS, HELISETT 2000 4F 1 H R A LLRTHCEI W %
ERE RN, ARvratiis.
viil.  $iE
ix.  HIWH,
10D FF5&aK; FE—ARATIF H A A FT 0T 9 RIS AT, 13 FHE LASE 7 %2 2
N, FHEIR G E A 100% 4 -
1D RE: $2 RS 100%3E KB A i AR TEA B AR K, 5 RAER
W, TUE ALY LASE [ S A
G DR B 4% 0.1% T H5E, B RAEJE , IR BT 0.1%, HE A4t 3K 05 5148
AR B TR, 207 A AR IER .
R, (5 FEL AT : B IR BRI 0.1%, 5235 NH BUCGE I AE H
IES A IR 28, BORBORIEES .
12) g 2T7 MAER DU T AR A KT
(D RS
(2) SEFHHCERMILR, /N
(3) LRI H
(4) Jii BRI E
(5) J = HiE
(6) FHHHE,
(7) LM
(8) LAUFHAhepdl:
13) 1A E.

UR S5 AR REAZ I ST BRI, S5 A 3207 B H 5 2 S SO I ), 4



By YIS HRE . —&sE i, EJ N ANZS R E .
14) K56
(1) i NAEZIERET IR RiE R i E. M. e, 8. A h%se

AN A/ DR 75 T SR ARG, 12K 06 K AR Al i
EIRAG IR AU HH EL ARG BRI FRe A AT R SR AT A 6 B 2 —
sy
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1. Name of Commodity;

2. Specifications, Quantity and Unit Price;

3. Total Value (USD);

4. Country of Origin and Manufactures;

5. Packing;

Packing must be suitable for ocean shipment and sufficiently strong to withstand rough
handing. Bales must be press packed and hoped, with adequate inside waterproof protection and
the outer wrapping must comprise good quality canvas. Cases or other outside containers must be
externally of the smallest cubic dimension consistent with adequate protection of the goods.

Package must bear full marks and shipping numbers stenciled in good quality stencil ink in
large plain characters on two sides and one end of each package. All bales must be marked “use no
hooks”.

6. Shipping Mark:

XYZ
0081
New York
No. 1—100
7. Time of shipment:

Shipment within the last ten-day period of March, 2000, subject to acceptable Letter of Credit



reaches sellers before the last ten-day period of January, 2000, and partial shipment is not allowed.

8. Port of Shipment;

9. Port of Destination;

10. Payment:

By a prime banker’s Irrevocable Sight Letter of Credit in Seller’s favor, for 100% value of
goods.

11. Insurance:

Insurance to cover W’A. plus T. P. N. D. and War Risk for 110% of CIF value and to provide
for claims if any, payable in new York in U. s. Currency.

War Risk premium is calculated at 0.1%, if it is higher than 0.1% after the conclusion of the
contract, the excess premium shall be for the Buyer’s account and if War Risk insurance is not
obtainable, the Seller may be exempted from providing such insurance.

Therefore, the Letter of Credit must include the following clause: “if War Risk premium is
higher than 0.1%, beneficiary is authorized to draw the difference in excess of the letter of Credit
amount, or to exempt from providing such insurance”.

12. Documents:

The following documents shall be prepared by the Seller and submitted to the Buyer:

(1)Commercial Invoice in Copy (ies);

(2) Full set of clean on board ocean bills of Lading made out to ;

(3) Insurance Policy;

(4) Quality Inspection Certificate;

(5)Certificate of Origin;

(6)Packing List;

(7)Notice of Shipment;

(8) The following other Documents:

13. Overdue Interest:

If the Buyer fails to pay any amount when due, the Buyer shall be liable to pay to the Seller
overdue interest or such unpaid amount from the due date until the actual date of payment at the
rate of percent per annum. Such overdue interest shall be paid upon demand of the Seller.

14. Inspection:



(1) The Seller shall, before the time of shipment, apply to inspection organization for
inspection of the quality, specification, quantity, weight, packing and requirements for
safety and sanitation/hygiene of the Goods in accordance with standards.

The inspection certificate issued by the said inspection organization shall be integral
part of the documents to be presented for payment.

(2) For the purpose of warranty and other claims, the Buyer shall have the right to apply to
the inspection organization for the re-inspection of the Goods after the arrival of the
Goods at the final destination.

Re-Inspection Organization:
15. Penalty:

(1) Failure to Make Timely Delivery.

In the event the Seller for its own for its own sake fails to make delivery of all the goods
on time as stipulated in this contract, the Seller shal pay a penalty to the Buyer. The
penalty shall be changed at the rate of % of the amount of the delayed goods
for every days of delay in delivering the goods, however, the penalty shall not
exceed % of the total value of goods involved in the late delivery. Any fractional
days less than days shall be deemed to be days for calculation of
penalty.

(2) Failure to Timely Open the Letter of Credit

In the event that the Buyer for its own sake fails to open the Letter of Credit on time as
stipulated in this contract, the Buyer shall pay penalty to the Seller. The penalty shall be
changed at the rate of % of the amount of the Letter of Credit for every
days of delay in opening the Letter of Credit, however, the penalty shall not
exceed % of the total value involved in the Letter of Credit of amount. Any
fractional days less than day shall be deemed to be days for the
calculation of penalty.

(3) The penalty provided for in clause 15.1 and/or 15.2 shall be the sole compensation for

damages caused by such delay.
16. Force Majeure:

Neither party shall be held responsible for failure or delay to perform all or any part of this



Contract due to flood, fire, earthquake, snowstorm, hailstorm, hurricane, war, government
prohibition or any other events that are unforeseeable at the time of the execution of this Contract
and could not be controlled, avoided or overcome by such party. However, the party whose
performance is affected by the event of Force Majeure shall give a notice to the other party of its
occurrence as soon as possible and a certificate or a document of the occurrence of the Force
Majeure event issued by the relative authority or a neutral independent third party shall be sent to
the other party by airmail not later than 15 days after its occurrence.

17. Claims:

(1) Except those claims for which a third party is liable, should the quality, specifications,
quantity, weight, packing and requirements for safety or sanitation/hygiene of the goods be
found not in conformity with the stipulations to this Contract, the buyer shall give a written
notice to Seller and shall have the Inspection Certificate issued by the Inspection
Organization provided in Clause 14.2 to this Contract within 21 days from the date of
completion of unloading of the goods at the port of unloading. In the event of
nonconformity, the Seller shall promptly repair or replace such goods or supply the
quantity that is deficient.

In the event that Buyer does not make such claim within the above-mentioned time-limit,
the Buyer shall forfeit its right to make a claim with respect to the quantity deficiency or
the apparent quality defect.

(2) The Seller shall reply to the Buyer’s claim not later than 7 days after receipt of the
inspection certificate issued by the inspection organization provide in Clause 14,2 to this
Contract and the claims shall be regarded as having accepted, if the Seller fails to reply
within the above-mentioned time-limit.

18.Termination:

Except as provided elsewhere, this Contract may be terminated in either of the following
case:

(1) Through mutual written agreement by both parties;

(2) If the other party fails to perform its obligations within the time-limit agreed upon in this

Contract within 7 days following the receipt of the notice thereof from the non-breaching

party.



In such case the non-breaching party shall give a written notice to the other party to
terminate this Contract.
19. Notice:
Any notice to be given hereunder shall be written or shall be hand-delivered, transmitted by
facsimile or telexed or sent by express airmail, and shall be deemed given when so
hand-delivered, or if transmitted by facsimile or telex so transmitted, or if sent by mail when
received, to the parties at the address specified at the preface to this Contract:
ABC Corporation, China:
Address: No. , St. Shanghai, China
Telex:
Fax:

Postcode:

XYZ Corporation, U. S. A.

Address: No. s St., New York, N. Y. U. S. A.
Telex:

Fax:

Postcode:

20. Incoterms:

Unless otherwise stipulated in this Contract, the terms and conditions of this Contract shall be
interpreted in accordance with the International Rules for the Interpretation of Trade Terms
(INCOTERMS 2000) provided by International Chamber of Commerce.

21. Arbitration:

All disputes arising from the performance of this Contract should be settled through friendly
negotiation. Should no settlement be reached through negotiation, the case shall be submitted for
arbitration in the Country where the defendant resides. If the arbitration takes place in China, the
case shall be submitted to the Foreign Trade Arbitration Commission of the China Council for the
Promotion of International Trade, Shanghai and the arbitration rules of this Commission shall be
applied. If the arbitration takes place in the USA, the case shall be submitted to the Foreign Trade

Arbitration Commission of Council for the Promotion of International Trade NY and the



arbitration rules of this arbitration organization shall be applied. The award of the arbitration shall
be final and binding upon both parties. The arbitration fee shall be by the losing party unless
otherwise awarded by the arbitration organization.

BJa, &4 R (Final Clauses)

4 [Fl 1) 45 FE (Final Clauses), tHERAFIRGHKK, SHEAFRMLGEREHY. GREARE
BRI AN AR A EMERH ST &A1 (Languages in which the contract is to be written
and its validity). F& 7" B 0E A HISCT R RO0AE, A RS RNAT SEX A [FIBEAT 2 2Ok 78 (1
7, JFWIHALE & A 45 (Final Clauses)#B7 HE5E MEAF A & [FIANHT 70 B0 O 2 RGBT 7

R CPANRITAE G R 5 32 F € “HFNRAEHBEAITLEFAK, A
X7 23 N 78 55 I A [A) i 37 (If the parties enter into a contract in written form, the
contract shall go into effect when the parties sign or stamp it). [E Fx & 55 & R 1R or — % & PAZS
TS EAF AN & LA SO OL AR . B BL, 725 R B 25 R AR 70 IE I L 2 = & [RIAE
X7 AR T IE AR
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R R RV W AR SO g HE .

2. AEFRBUEFESCRIAN 7S, RAFEXTT BRAAIATRAE F i S fF B2 5 4 aeE
H A S FIASTT 73 F B AL SR 70 -

3. KB R AERTT AL T 5 IE AR

%
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1.This Contract is made out in two originals, each copy written in Chinese and English
languages, both texts being equally valid. In case of any divergence of interpretation, the Chinese
text shall prevail.

2.The annexes as listed in Articles 19 to this Contract shall form an integral of this Contract.

Any amendment and/or supplement to this contract shall be valid only after the authorized
representatives of both parties have signed written documents (s), forming integral part(s) of this
Contract.

3.This Contract shall come into force after the signatures by the authorized representatives of
both parties.
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(1) JliE#ER  (accuracy)
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Blhn: 762400 1) B B B Kz A R b, g AT DUE A AR Hos iS5 2k B i,
RREFMRSL, — BT — A" RTINS E — 4 2% L2007 A
B A AE”, % N: The undersigned Sellers and Buyers have agree to close the
following transactions according to the terms and conditions stipulated below.iX M3 H (]« 4%
1] B PERY the terms and conditions, #7151 conditions ANAEIHL, PRIy — A& [F %K
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JEPE: In case part of all know-how of the above mentioned technical contents have been
published by Licensor or any third party, the licensee shall no longer be responsible for keeping
the opened parts secret.
IX— 2k 3R PR N1 Y keep secret and confidential 1% 3 HJR i — ™ confidential & 5 AR ™
#: %4k, 7E In case part of all know-how of the above mentioned technical contents have been
published by Licensor or any third party Z Ji5 %23 1% — 1] Licensee obtain evidence of such
publication. IXFEA TR — 253K EHE, BFON— T AKIBIRE LS5 i Bk, X 5 I 4
RIS, LA 73 2 8 O IE Y o
fl2: A4 1 HES 10 A 20 HiEX—HE W55, HUSEDEHEE 3 A 20 HATHE
FT7 AR
JE#E3: Shipment during the period beginning on April 1 and ending on Oct. 20 subject to
Buyer’s Letter of Credit reaching Seller before Mar. 20.
PAEZR T AC SR R LG 4 73 1 HAT 10 A 20 HIXPIR, bk, B4R both date inclusive;
Fah, EKITERRERIE H PR =H 20 HiX—K, Kk, Mar. 20 Z#THI/r18RRH before
A B3I on, 1Y subject to Buyer’s Letter of Credit reaching Seller on and before Mar. 20.
fJH ) subject to FEIX HFF<DL...... RHE?, “BL...... RAE R, (B: This offer is subject to our
final confirmation. A LLFTT 5 J5 WA 9D
WEAEFRIEIENN (expressiveness and smoothness) FJ%H 3 Ji U1

BrTE 25 A RV R R A 28 — AN Fnvi 2 FVEdm i . il R, wid ZHE AR 1 AR DY,
MMTLEIE . & T-& R 5 ZRE SRk k.

Biltn: 207 RIERA S FIRUE R — VI A BARMER BRI GETA#E, FFA B
Jiteik e AR AE =T IR IREL AT T S =05 58, R BB B4

JR¥3C: Party B guarantees that he is the legitimate owner of the know-how and technical
documentation supplied to Party A in accordance with the contract and that he has the right to
transfer them to Party A. If the third party accuses party B of infringement, Party B shall take up
the matter with the third party and bear all legal and economic responsibilities arising therefrom.
53#r: —. Party B guarantees that he...i% ) )= HE N A 395 H he BAFHLESE, MESR
Party Bo

. supplied to Party A Si{E4)1d] supplied J5 NP by Party B, {4 %) 5¢ 5 B B .



= inaccordance with the contract, X ] 5 1) E SURAR LA R HLE K263, T

DA B in accordance with stipulations of the contract A BRI H 5 5 SC A& AT —EL

%5 he has the right to transfer them to Party A IXF)BESCAKARITIE. Mo, A HIH

IR N B A4 TR, ROAFEDESC A RSO rh, BT i 4417 R A AR AR, Bl

F= AR R . he has the right to transfer .34 Party B is lawfully in a position to transfer, X
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V4. if the third party accuses party B of infringement 1X~) T B i A AL 1%;(1)  the
third party 25 A—F HH X075 0T34 CRRIE <38 =07 R WERIEN &, i sEBr It ARk, fr PR
BCA any/a third party; (2) to accuse sb of sth — B FaFE VRS AMIIUTRIAE,  TTIX A1) o i) 4 2
INFE— R R FAZ AL, SN2 to bring a charge of infringement.

Fi+ party B shall take up the matter with the third party, ItPESCH ¥ take up sth. with sb.
P BN A TTICIE NG anE S et e Sy ) B AR el e S = WA G B s s a3 2N
B, N MUK Party B shall be responsible for dealing with the third party.

75~ bear all legal and economic responsibilities arising therefrom, “4=#B oL FEHI&“H T
R AR AR 07 AR ST, B4 Rk A full AN alle 541, <R4EH L
5| AR A £ 5F 514E " M4 bear the legal and financial responsibilities which may arise
therefrom.
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Party B guarantees that Party B is the legitimate owner of the know-how and technical
documentation supplied by Party B to Party A in accordance with the stipulations of the Contract,
and that Party B is lawfully in a position to transfer the above-mentioned know-how and technical
documentation to Party A. If any/a third party brings a charge of infringement, Party B shall be
responsible for dealing with the third party and bear the full legal and financial responsibilities
with may arise therefrom.

H FA1E (Useful Words and Phrases)

terms of payment AT KK
amount of payment A
instrument of payment AT TR

time of payment SCAST IS [A]

place of payment SCASY i A



method of payment AT

pre-emptive right Mo SEAL
penalty n. HL) e
compensation for losses [EEESIRPS

suspension of the contract performance 1L /BT &[]

cancellation of contract fife 5 1A
mediation n. VI fi
conciliation n. A
arbitration n. i
arbitration provision i il
lawsuit n. NN
eventuality n. ANELI A, AN
waterproof  a. Bl 7K 1
War Risk premium i R 9
Letter of Credit & FiE
Force Majeure AR BT
Claim n. e
Submit sth.(to sb./sth) 7, B
Clause n. %
Annex  n. EIEN

Fi. &3

1. I ST 745 FRIEA SR 1, 3T 2 B 3 BT A FUAAERIT ISR A 90 HATEILZIEE,
B R Z s S

XA AnJe FARARE SR E , WBIRT B 2 NS, RISz R BA BRI A5 FIE . (p290)
2. AREFRABIREICT FEILER S K, DEHEA S F AT I A I L DAL
TRt 5 B 7 AT S, N7 IR B A BE 2t XU (12 i S A YA 7 ]
AT, WIRIARME RN BAFEXT, FHSMARNIRIA, FHEH.
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XA, iR e, WCET SR il e, NESZ R BL R R IT 45 HIE .
In accordance with the terms of your letter of credit, we have made free to draw upon you at

ninety days sight, for the above amount, with following shipping documents attached:

Payment unless otherwise specifically agreed is to be made by letter of credit established
telegraphically immediately upon receipt of confirmation of order.

4. AEFA BB BFE LR —K, DEHSA & FEAT IR R R, DL
BORBGE5 B ) U AT AZ T, N U5 I BOR A 1 BE kAt o U5 ) 2 B 2 2R YL A P [
HAT o MBI B MR ZERT, SHSMARMIRTIA, FH A,

During the period from the date of effectiveness to the termination of the Contract, the two
Party shall hold a meeting every year to discuss problems in the execution of the Contract, to
exchange views on technical development and improvement and lay a foundation for further
technical cooperation. The aforesaid meeting shall be held in the two countries in turn. The
contents and conclusion of such discussions shall be written in memorandum. The number of
attendants of each party shall be no more than five persons. Each party shall bear its own
expenses.

J\. Assignment (/EMV)

Translate the following contract

What is left unmentioned in contract may be added there as an appendix.

The Contract is written in quadruplicate (two for original and copy respectively) which shall
become valid on the date of signature.

ARE R IESCRISCA, PR SCA B RIS .

AER—AM. ARTTET (EE) 2 HEAR.

AEF HELTTEN, WIEAEGFRFR, LTREWE, LHREEET M.
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